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HE PUBLISHER The Finnish

Society of Food Science and

Technology (ETS) is a connect-

ing link between professionals

in food research, industry

and education. The magazine
readers cover the whole food chain from
research, education, product development,
production, quality control, hygiene, pur-
chase to sales and marketing in both private
and public sector. Magazine serves also
small- and medium sector companies.

ETS was founded in 1947 and it is the
largest society on the food sector in Finland.
The main goal of the society is to promote
cooperation and exchange of knowledge
among the members of the society. Ope-
rations cover food hygiene, food chemistry,
food technology, food economics, nutrition
and biotechnology.

The society cooperates with the Finnish
Food Industries’ Federation and with other
Nordic Food Societies in Sweden (SLTF),
Denmark (LEVS) and Norway (TeMa). ETS
acts as a national member of the European
Federation of Food Science and Technology
(EFFoST) and the Institute of Food Tech-
nologists (IFT).

The magazine Kehittyva Elintarvike
improves the development of the Finnish
food sector as well as the cooperation in the
sector. The magazine is a member of The
Finnish Periodical Publishers’ Association.

ADVERTISEMENT CANCELLATIONS
Before the reservation day

COMPLAINTS

Within 14 days from publication date in
writing. The liability of the magazine Kehit-
tyvd Elintarvike for errors in advertisement
or omission of advertisement is limited to

a refund of the amount paid for the adver-
tisement.

LIABILITY OF THE ADVERTISER

The advertiser is liable for ensuring that the
booked advertisement does not contravene
current legislation, regulations by autho-
rities and advertising industry self-regu-
lation organs, or good practice. The adver-
tiser and/or advertising/media agency shall
be liable for ensuring that publication of
the advertisement can take place without
breaching anyone’s copyright, intellectual
property or other rights. The advertiser and
advertising/media agency shall be liable
for any damages or losses caused to third
parties and/or to the publisher by its adver-
tising.

LIABILITY OF THE PUBLISHER

The publisher reserves the right not to pub-
lish advertisements. The publisher is not
liable for benefits promised in the adver-
tisement.

78 %
READ ALSO
ADVERTISEMENTS

!
61 %

GAINS USEFUL

INFORMATION FOR WORK
FROM ADVERTISEMENTS

* Reader survey 2017.




